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d FLW is a global problem of great economic, environmental and societal

significance. . .
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is lost or wasted every year around the globe.
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e Sttuation in Turkey 1 Main FLW
L Source |
The percentages of food losses and waste ";F“‘

Agricultural
Production

|
Postharvest ’ Processing Consumption

Handling and and Distrubition at Household
Storage Packaging Level

Cereals

Roots and Tubers 2%
Oilseeds and Pulses 7%
Fruit and Vegetables 10%
Meat 5%
Fish and Seafood 0%
Milk 2%
Eggs 2%

(Tatldil, Dellal, Bayramoglu, FAO, 2013)
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Situation in Turkey
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Wheat Production  : 7.8 million ha (rs;, 2016) [

+17.7-22.6 million tons (Tsi. 2016)

Bakery sector : 56% of food enterprises -
Flour mill : > 700

Flour production : 8.5 million tons (ts1, 2014)
Export (118 countries)  : 2.8 million tons (Tsi, 2015)

TSI: Turkish Statistical Institute
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. Sttuation in Turkey

Bread Sector Value : 10 billion S (Euromonitor Int., 2013)

Bakery : 24.597 (mraL) * , : Y
Fmployment . >100.000 people 7 : 1;.} ,
Bread Consumption : 146 - 168 kg/person.year

(Approximately 52% of our country's daily energy needs) L L

MFAL: Ministry of Food Agriculture and Livestock
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According to the 2012 research results;

CHANGE 3 The ratio of bread waste I

in Turkey increased by 20%
(2008 to 2012)

O
6 million loaves/day —
% " 2.1 billion loaves/year WASJTE

V/ALUE d The economic value of bread

waste was nearly 0.8 billion USD
(1.6 billion TRY)
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¥ T.C. Resmi Gazete

Basbakanlk Mevzuatl Gelistirme ve Yayin|Genel Mudurligince Yayimiar KURULUS: 7 EKIM 1920

* (Republic of Turkey, Official Newspaper; April 2, 2013)

2 Nisan 2013 Sali
- Prime Ministry Circular -

The Campaign for Preventing Bread Waste

TMO

REPUBLIC OF TURKEY ®
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www.ekmekisratetme.com
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. Advertisement - Music

d 7 different public serve ads were prepared

d Campaign music was composed and shared.




| , Introduction
‘ i § =

. Research Books

AND LIVESTOCK

] Research books were distributed.

%\ ) e
, Turkiye’de Ekmek Israfi
Turkiye’de Ekmek Israfi Arastirmasi
Arastirmasi .
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(d Receipes of food with stale bread cookbook and campaign brochures
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Campaign

Events

d The Campaign has been supported nationwide and a total of 887 events
have been carried out with 822 institutions till.

ii:.b‘iIi‘I-:ii
Public serve ads were

J broadcast 8.010 times on national TV channels,

 reported as news 1.459 times on news channels,
J placed 8.512 times at print media on local, regional and national level
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With the termination of the campaign;
A new research was conducted by TMO at the end of 2013.

The results were declared to the public by FAL Minister at a press
conference.

17.01.2014
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2012 = 5.9 million loaves
2013 = 4.9 million loaves
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J 384 million loaves of bread have
been saved from being thrown
away.

d Campaign contributed to the
economy of Turkey 1.4 billion S
(2.8 billion £).

m Consumption of;

d Whole wheat bread increased by 93%
J Bran bread by 283%
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During the campaign period, significant results were obtained with voluntary
support and participation.

These results are very important in terms of increasing social awareness and
ensuring effective use of resources without waste.

\";,7 Food and Agriculture Organization
of the United Nations

About FAO | In Action | Countries | Themes | Media | Publications | Statistics | Partnerships

The Campaign is also considered

by FAO, FAO Regional Office for Europe and Central Asia

w FAO in Europe and Central Asia  Regional perspectives | Mews | Events Resources Programmes and projects  Partners

‘The most comprehensive o |
] ] Turkey wages an all-out campaign against bread waste Links
practl Ce Carrled O ut th rO ugh a Bread can be found on ﬂqe:ari},.r every kit_chen tablein Tuije‘,r.

\4“? 'I" where bakers produce 37 billion loaves annually. But this
? year, Turks will be happy to find significantly less bread in a

b/ 'C 'nst 't t 'On and Sh O n as \\ "* i(i 'I'l' ﬂ? “’k.’ place where it doesn't belong: in waste bins
p U I l I U l W """'-'\' < Thanks to a robust, national public information campaign,
< 3 daily bread waste in Turkey dropped by an imprassive 18
an exam /e Of OOd raCtice - percent and saved a total of 384 million loaves of bread.
p g p i Before the year-long campaign began in early 2013, Turkey
mage: © wasted 5.9 percent of all bread production, amounting to 6
d h /d 4 million loaves of bread every day. According to the Turkish Grain Board, which directed the campaign, the
arO un t e Wor . leading cause of waste is neglect and lack of awareness—people frequently buy too much bread and bakers
over-produce. in shops and homes across the country, bread is often improperly stored and stale bread is

either thrown away or fed to livestock,
February 2, 2015
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The Campaign has also been presented in different international platforms within
framework of FAO and G20 meetings held in Budapest, Rome and Bucharest.

@

The studies for Preventing Bread Waste are aimed to be continued until
the end of 2018.



- One man's trash is
another man's treasure ®
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Oguz Acar
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